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STATEMENT OF PURPOSE 

“Technology is evolving at an amazing rate, with both frequent advancements of existing technology and the creation of new technologies.  All 
students must understand and be comfortable with the concepts and application of technology, not only in order to function in today’s complex society, but also to 
become informed and productive adults of tomorrow.”  Separately we assess students to gauge progress and inform instruction. Benchmark assessments 

for students in grades 6 through 8 are administered once per quarter.  
 

Following, and building upon, the skills and understandings acquired in Computers I & II and Multimedia I, Multimedia II follows the basic tenants 

21st 21st of both the NJSLS for Technology, 8.1, and the Century Learning Skills (see Partnership for Century Skills 

at:   http://www.21stcenturyskills.org),  including  Information  Literacy,  Media  Literacy  and  ICT  (Information,  Communications  &  Technology) 

Literacy, as follows: 

“People in the 21st Century live in a technology and media-suffused environment, marked by various characteristics, including: 

1. 

2. 

3. 

access to an abundance of information, 

rapid changes in technology tools, and 

the ability to collaborate and make individual contributions on an unprecedented scale. To be effective in the 21st century, citizens and 

workers must be able to exhibit a range of functional and critical thinking skills related to information, media and technology.” 

Multimedia II is a 45-day (quarter courses) that recognize our children are disposed to immersion in a world of digital devices that allow them to 

instantly share media and messages through text on cell phones and Instant Messaging, through pictures from cell phones and digital cameras, 

through videos on YouTube and through real-time social networking vehicles such Facebook, Twitter, TweetDeck, MyJournal, and interactive multi- 

user network player games.  However, although they may communicate media and messages through these digital device streams, their media and 

messages are not always critically evaluated, or appropriate for our society. 

Multimedia II then strives to reinforce skills and understandings in Multimedia I.   “It is a course designed to designed to move students from 

multimedia consumers to multimedia producers and creators. . . Students will create messages in the form of; podcasts, digita l slideshows, and 

movies, within a project-based curriculum and within the context of content area projects such as Language Arts, Social Studies, Science, and 

Math. Students will use tools to perform tasks such as digitize images (scanners and digital cameras), digitize narration and audio  (through 

microphones), digitize music (Garage Band, CDs, DVDs, and online music websites), and create videos through the use of computer cameras and 

 

http://www.21stcenturyskills.org/
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digital video cameras.”  It is a course designed to persuade our students into critically evaluating media messages; to compare and contrast good 

and poor information sources and information in our society.  It strives to have our students create their own information products, and then think 

through appropriate audience, appropriate delivery systems, and best choices for media and digital creation tools. 

Essential questions such as “How can I model appropriate and responsible behavior using technology…?”, “When is it appropriate to create and 

post a podcast…?,” and “Do I need to consider a target audience or media outlet before posting my movie?” will play a crucial role in this course. 

Additionally, as a continuation of Multimedia I, the course is designed to reinforce and help students master the 8.1 standards, and serve as an 

introduction to the early 8.2 standards such as: 

8.1.4.B.1: Produce a media-rich digital story about a significant local event or issue based on first-person interviews. 

8.1.8.B.1: Synthesize and publish information about a local or global issue or event on a collaborative, web-based service (also known as a 

shared hosted service). 

8.1.4.D.2: Analyze the need for and use of copyrights. 

8.1.4.D. 3: Explain the purpose of an acceptable use policy and the consequences of inappropriate use of technology. 

8.1.4.E. 1: Investigate a problem or issue found in the United States and/or another country from multiple perspectives, evaluate findings, 

and present possible solutions, using digital tools and online resources for all steps. 

8.1.4.E.2: Evaluate the accuracy of, relevance to, and appropriateness of using print and non-print electronic information sources to complete 

a variety of tasks. 

8.1.8.E.1: Gather and analyze findings using data  collection  technology to produce a possible solution for a content-related or real-world 

problem. 

8.1.4.F.1: Select and apply digital tools to collect, organize, and analyze data that support a scientific finding. 

8.1.8.F.1: Use an electronic authoring tool in collaboration with learners from other countries to evaluate and summarize the perspectives of 

other cultures about a current event or contemporary figure. 

8.2.4.A.1: Investigate factors that influence the development and function of technology products and systems. 

8.2.4.A.2: Using a digital format, compare and contrast how a technology product has changed over time due to economic, political, and/or 

cultural influences. 

8.2.8.A.1: Explain the impact of globalization on the development of a technological system over time. 

Finally, Multimedia II may be thought of as a continuum between Multimedia I, and as a preparation before an elective Video/TV Production 

course. 
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And the Student Learning Standards (NJSLS), such as:  (Excerpt from the Student Learning Standards. 

Grade 5: Writing Standards 

W.5.6:  With some guidance and support from adults, use technology, including the Internet, to produce and publish 

writing as well as to interact and collaborate with others; demonstrate sufficient command of keyboarding skills to type a 

minimum of two pages in a single sitting. 

Grade 6: Writing Standards for Literacy in History/Social Studies, Science, and Technical Subjects 6– 12 

W.6.6:. Use technology, including the Internet, to produce and publish writing and present the relationships between information and 

ideas clearly and efficiently 
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THE LIVING CURRICULUM 

Curriculum guides are designed to be working documents.  Teachers are encouraged to make notes in the margins.  Written comments can serve as 

the basis for future revisions.   In addition, the teachers and administrators are invited to discuss elements of the guides as implemented in the 

classroom and to work collaboratively to develop recommendations for curriculum reforms as needed. 

AFFIRMATIVE ACTION 

During the development of this course of study, particular attention was paid to material, which might discriminate on the basis of sex, race, religion, 

national origin, or creed.  Every effort has been made to uphold both the letter and spirit of affirmative action mandates as applied to the content, the 

texts and the instruction inherent in this course. 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

MODIFICATIONS AND ADAPTATIONS 
 
For guidelines on how to modify and adapt curricula to best meet the needs of all students, instructional staff should refer to the Curriculum Modifications 
and Adaptations included as an Appendix in this curriculum.  Instructional staff of students with Individualized Education Plans (IEPs) must adhere to the 
recommended modifications outlined in each individual plan.  
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GENERAL GOALS 

UNITS OF STUDY ESSENTIAL QUESTIONS ENDURING UNDERSTANDINGS 

UNIT I 
Etiquette – Appropriate 

and Inappropriate 

Multimedia Messages 

How can I model appropriate and responsible 

behavior using technology in relation to, cyber- 

ethics, critically evaluating content, copyrights, 

and saving and retrieving documents? 

There is both bias and Digital Citizenship etiquette that I must 

be mindful of when researching, providing information online, 

re-using digital resources from the Internet, and saving and 

retrieving my information on the network or in the cloud. 

UNIT II 
Podcasting 

 

When is it appropriate to create and post a 

podcast to convey my message? 

What skills do I need? 
 

The podcast medium is appropriate for: interviews, 

broadcasts, lectures, conference sessions, etc. 

The planning and skills needed to create a podcast are similar 

to the planning and skills needed to create a movie. 

UNIT III 
Moviemaking 

(Commercial and 

Documentary) 

What planning and movie making elements do I 

need to consider when creating a commercial or 

documentary? 
 

There is a great deal of planning and a large variety of movie 

making elements, techniques, and skills that I need to 

consider when creating a Commercial or Documentary 
 

UNIT IV 
Multimedia Analysis and 

Distribution 

Do I need to consider a target audience or media 

outlet before posting my movie? 
 

Identifying your target audience is key in deciding the best 

media outlet, or website to post your movie. 
 

UNIT V 
ePortfolio Creation 

What options to I have for saving my work 

digitally? 
 

Items such as location (locally or in “the Cloud”), filetype, size, 

message, etc., should be considered when planning and saving 

digital work to cloud resources. 
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COURSE GOALS 

The student will: 

1. 

2. 

3. 

reinforce understanding of computer operations and functions. 

reinforce responsible use of computer networks and services. 

reinforce individual responsibility pertaining to the ethics, etiquette, safety, and legal issues of technology use; thus, enabling them 

to maintain personal ethics codes. 

reinforce ethics, copyright and privacy laws; and understanding of intellectual property, the Fair Use Doctrine, and plagiarism. 

reinforce the District AUP, including potential loss of computer efficiency and data resulting from unauthorized access, security violations, or 

exposure to viruses. 

develop  higher  order  thinking  skills  using  advanced  methods  for  accessing,  retrieving,  evaluating,  organizing,  storing,  and  presenting 

information from electronic databases, Internet sources, and computer networks. 

develop a critical evaluation and understanding of the latest forms of multimedia technology; and when feasible, use multimedia computer 

technology to independently or collaboratively solve problems. 

develop an understanding of the values and consequences of interacting on the Internet. 

critically analyze contemporary multimedia messages in our society. 

identify technological needs and issues in our society and collaborate on real-world solutions. 

identify, analyze, and interpret the need for different types of multimedia in our society. 

produce media messages in a variety of formats including, but not limited to, podcasts, digital story-telling, and digital movies. 

develop an understanding of how user-generated content can effect social development and cultural change. 

evaluate the effects of social interaction on the Internet. 

demonstrate how different products (podcasts, digital story-telling, digital movies) can add to the value of understanding. 

4. 

5. 

6. 

7. 

8. 

9. 

10. 

11. 

12. 

13. 

14. 

15. 
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GRADING PROCEDURES 

Long Term Projects, Quizzes, Presentations, such as (but not limited to): 

Podcasts 

Movies:  Commercial and Documentary: 

Storyboards 

Digital Image Collection 

Audio Collection 

Video Collection 

Screencasts and “How To” Videos 

Completed ePortfolio 

75% 

Daily Assessments and Skills, such as (but not limited to): 

Save to various digital locations 

25% 

Middle School 

o At the middle school level, each quarterly exam shall count as one regular 
test/major assessment in the marking period. 
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PARSIPPANY-TROY HILLS TOWNSHIP SCHOOLS 

COURSE PROFICIENCIES 

Course:  COM710, 810 Title:  MULTIMEDIA II Grades 7 & 8 

In accordance with district policy as mandated by the New Jersey Administrative Code and the New Jersey Student Learning 
Standards, the following are proficiencies required for the successful completion of the above named course. 

The student will: 

I. ETIQUETTE - APPROPRIATE AND INAPPROPRIATE MULTIMEDIA MESSAGES 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

understand and follow approved district guidelines in the use of all technology. 

reinforce legal issues concerning computer security viruses and state the consequences of unauthorized computer and network access. 

reinforce evaluation of Internet sites for reliability, relevance, and currency. 

reinforce legal issues concerning intellectual property, copyright, the Fair Use Doctrine, and plagiarism 

identify appropriate and inappropriate responses to articles and posts. 

evaluate the effectiveness of user-generated text and video. 

view and evaluate video from professional filmmakers and amateurs. 

identify the consequences of including personal video on social networking Websites. 

II. PODCASTING 

9. introduce and discuss the uses of podcasting 

10. identify various podcast genres, including interviews, radio broadcasts, university lectures (iTunes U), conference sessions, etc. 

11. analyze, using compare and contrast techniques, and evaluate professional and amateur podcasts. 

12. determine a need for an original podcast. 

13. create a script for original podcast. 

14. develop a list of files and sound effects to be included. 

a. create a voiceover narration for podcast. 

b. create original background music. 

15. determine destination of completed podcast. 
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COURSE PROFICIENCIES (continued) 

III. MOVIEMAKING:  COMMERCIAL AND DOCUMENTARY VIDEO 

16. evaluate contemporary multimedia commercial messages. 

17. create individual multimedia message (commercial or documentary). 

a. 

b. 

c. 

d. 

e. 

f. 

g. 

h. 

i. 

create digital storyboard using graphic organizer software. 

identify and label various graphic, audio, video, presentation and application file types. 

create an audio collection by recording, ripping, or downloading audio and sampling files. 

create a video collection by recording and gathering video clips. 

edit by combining and trimming clips. 

use video streaming as a source for materials. 

add appropriate video effects. 

make use of video transitions. 

create the visual identifier of product or service. 

18. create an informational video/documentary on a current social issue, a “how-to” screencast, or a cyberbullying issue. 

19. effectively present the work on a computer, through a projector. 

20. interactively peer evaluate the multimedia message. 

21. choose an exposure outlet for promotion of media (i.e. DVD, CD, hosting site) 

22. compare/contrast videos for commercial and non-commercial use. 

23. analyze and evaluate the effectiveness of informational or educational videos. 

24. create an original production for a contest or competition, according to strict guidelines. 

25. identify the target audience and age group to which the educational video will be directed. 

26. plan a distinctive voice in creating an educational multimedia presentation. 

27. choose a genre – short story, documentary, how-to, public service announcement, poetry criticism, cartoon, music video, etc. 

28. create a storyboard as a starting point and an aide in determining structure. 

29. develop an appropriate script for chosen genre. 

30. choose software (such as Screencasting, Podcasting, Garage Band, iPhoto, Photo Story, or iMovie) which fits the format of the 

presentation. 

31. create or import a variety of graphic images – still photos, scanned images, video clips, animations, etc. 

32. create or import a variety of audio elements – digitized voice, music, sound effects. 

33. create professional-sounding voiceovers and audio. 
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COURSE PROFICIENCIES (continued) 

IV. MULTIMEDIA ANALYSIS AND DISTRIBUTION 

34. determine an appropriate delivery for an original multimedia product. 

35. create a demographic/target audience. 

36. evaluate exposure goals and target views within time frames. 

37. evaluate differences in hosting programs and membership choices. 

38. create keywords and phrases as identifiers. 

39. choose categories for original multimedia product. 

40. identify site demographics and evaluate exposure. 

41. investigate and identify contests and competitions for original multimedia product. 

V. ePORTFOLIO CREATION 

42. recognize the differences between a PTHSD network file folder, an electronically generated portfolio saved to CD, and “the Cloud” 

computing (remote server Google Docs, Apple Mobile Me). 

43. create ePortfolios using selected coursework. 

44. burn a CD or DVD version of an ePortfolio. 

45. access network resources for saving and retrieving documents for inclusion in a portfolio. 

46. choose among many software programs for document creation. 

47. consider document size as a practical necessity. 

48. create a production format with possible themes and styles. 

49. explore alternative presentation sources, such as video or Web presentation. 

50. effectively present the result to an audience. 

51. use network capabilities to interact in threaded discussions and critiques regarding course work. 
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I. ETIQUETTE – APPROPRIATE AND INAPPROPRIATE MULTIMEDIA MESSAGES 

Essential Question(s): How can I model appropriate and responsible behavior using technology in relation to, cyber-ethics, critically evaluating 

content, copyrights, and saving and retrieving documents? 

There is both bias and Digital Citizenship etiquette that I must be mindful of when researching, providing information online, 

re-using digital resources from the Internet, and saving and retrieving my information on the network or in the cloud. 

Enduring Understanding(s): 

ETIQUETTE – APPROPRIATE AND INAPPROPRIATE MULTIMEDIA MESSAGES 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

1. understand and follow 

approved district guide- 

lines in the use of all 

technology. 
 

8.1.4.D.3 

8.1.8.D.1 

8.1.8.D.2 
 

receive and review the 

“Acceptable Use Policy”. 

role-play situations where 

they are faced with 

decisions regarding issues 

in the AUP. 

Group discussion/skit 

identifying computer ethics 

problems and solutions 
 

See SharePoint Resources 

Technology Operations and Concepts 

 
CyberSmart curriculum - 

Cybersmart.org 

 

Grades 6-8 curriculum - Safety 

2. reinforce legal issues 

concerning computer 

security, viruses, and 

state the consequences 

of unauthorized 

computer and network 

access. 
 

8.1.4.D.3 

8.1.8.D.1 

8.1.8.D.2 
 

view positive and 

negative examples of e- 

mail. 

identify places where 

guidelines have or have 

not been followed. 

visit Websites designed 

to intentionally make it 

difficult for the user to 

exit. 

identify examples of e- 

mail, AIM, and personal 

webspaces. 

Evaluation of “Smart E-Mail” 

worksheet from 

cybersmart+curriculum.org. 
 

PTHSD Intranet 

 
Resource:  www. 

nyssca.org/CYBERBULLYING-pp-BT28th.hppt 

 
“Playing it Safe” – Webquest pertaining to Internet 

safety 

 
Completion of at least three worksheets from each of 

the following categories: Safety and Security, Manners, 

Cyber Bullying, and Ethics 

 
www.netsmartz.org/ressources/reallife.html 

http://coe.nevada.edu/slefevre/Pages/index.html 

 3. reinforce evaluation of 

Internet sites for 

reliability, relevance, and 

8.1.8.D.3 
 

view examples of 

Websites with 

questionable/slanted/ 

Teacher- and peer-evaluation 

of spreadsheet using 

threaded discussions or 

Jo Fool and Jo Cool Media Awareness Network Website 

http://www.media- 

awareness.ca/english/games/jocool_jofool/teachers.cfm 
 

 

http://www/
http://www.netsmartz.org/ressources/reallife.html
http://coe.nevada.edu/slefevre/Pages/index.html
http://www.media-awareness.ca/english/games/jocool_jofool/teachers.cfm
http://www.media-awareness.ca/english/games/jocool_jofool/teachers.cfm
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ETIQUETTE – APPROPRIATE AND INAPPROPRIATE MULTIMEDIA MESSAGES 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

currency. 
 

 biased opinions and 

relevancy, in order to 

determine: fact vs. 

opinion. 

evaluate timelines of 

information (Is the site 

updated frequently?). 

evaluate the age 

appropriateness of the 

site. 

critically evaluate 

electronic journal entries 
 

“What’s it worth?” – a webquest about website 

evaluation 

http://www.albany.edu/~ef8043/webquest.htm 
 

4. reinforce legal issues 

concerning intellectual 

property, copyright, the 

Fair Use Doctrine, and 

plagiarism. 
 

8.1.8.D.1 

8.1.8.D.2 
 

in cooperative groups, 

visit sites with 

copyrighted material. 

in cooperative groups, 

view examples of legal 

and research used 

illegally in different 
groups (students/adults). 

Student responses 
 

 
Student responses 

 

Appendix B 

- Multimedia Copyright Information – online resources 

compiled by Kentucky Educational Television 

http://www.ket.org/education/video-mm-weblinks.htm 
 

5.    identify appropriate and 

inappropriate  responses 

to articles and posts. 
 

8.1.4.C.1 

8.1.8.C.1 
 

access teacher- 

selected articles and 

replies on the web. 

identify the effectiveness 

of the messages and 

posts. 

Teacher evaluation of 

responses to hypothetical 

situation on Moodle 

discussion board 
 

On nytimes.com, have students evaluate the 

effectiveness of user-generated posts and replies to 

articles 
 

6. evaluate the 

effectiveness of user- 

generated text and 

video. 
 

8.1.4.E.2 
 

view two different 

resume videos. 

compare and contrast 

videos based on 
effectiveness. 

Teacher-led discussion about 

the problems of video that 

future employers could see 

 
Teacher evaluation of 

Locate an age-appropriate video that a future employer 

may call into question 
 

 

http://www.albany.edu/~ef8043/webquest.htm
http://www.ket.org/education/video-mm-weblinks.htm


15 

COM710, 810  MULTIMEDIA II 

ETIQUETTE – APPROPRIATE AND INAPPROPRIATE MULTIMEDIA MESSAGES 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

  identify problems with 

appropriateness . 

evaluate the pros and 

cons. 

compare and contrast sheet 

 
Evaluation of responses on 

discussion board 

 

7. view and evaluate video 

from professional 

filmmakers and 

amateurs. 
 

8.2.8.B.2 
 

view professional and 

user-created video that 

incorporates advertising 

messages. 

compare videos for 

effectiveness. 

rate videos on a scale. 

Teacher-led discussion on 

why video received score 

 
Teacher assessment of 

student responses on 

discussion board on Moodle 
 

Investigate the differences in quality in video from a 

professional and amateur standpoint. 

Go to http://www.pbs.org/teachers/classroom/6-8/ 

for more information 
 

8. identify the 

consequences of 

including personal video 

on social networking 

Websites. 
 

8.2.8.B.2 
 

view and evaluate 

examples of personal 

video/information. 
 

Teacher-led discussion on the 

effects of having personal 

information available to 

public 
 

Display articles and news segments about people who 

have been fired for Facebook profiles or photos 
 

 

http://www.pbs.org/teachers/classroom/6-8/
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II. PODCASTING 

Essential Question(s): a) 

b) 

a) 

b) 

When is it appropriate to create and post a podcast to convey my message? 

What skills do I need? 

The podcast medium is appropriate for: interviews, broadcasts, lectures, conference sessions, etc. 

The planning and skills needed to create a podcast are similar to the planning and skills needed to create a movie. 

Enduring Understanding(s): 

PODCASTING 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

9. introduce and discuss the 

uses of podcasting. 
 

8.1.8.A.5 
 

research and identify 

relevant and informational 

podcasts. 
 

Responses on teacher- 

generated Podcast Genre 

Checklist sheet 
 

See SharePoint Resources 
Technology Operations and Concepts 

 
A tutorial for making a podcast is here: 

http://computer.howstuffworks.com/how-to- 

podcast.htm 

10.  identify various podcast 

genres, including 

interviews, radio 

broadcasts, university 

lectures (iTunes U), 

conference sessions, etc. 

8.1.8.A.5 
 

compare/contrast various 

genres found on 

appropriate Internet 

Websites. 
 

Responses on teacher 

generated Podcast Genre 

Checklist sheet 
 

iTunes U 

 
Visit: 

http://www.apple.com/findouthow/music/#podcast 

for a video tutorial on making a Garage Band podcast 
 

11.  analyze, using compare 

and contrast techniques, 

and evaluate professional 

and amateur podcasts. 

8.2.8.B.2 
 

view a variety of podcast 

genres and identify 

appropriate audiences. 
 

Responses on teacher 

generated Podcast Genre 

Checklist sheet 
 

Create your own podcast using Garage Band: tutorial 

from Apple: 

http://www.apple.com/support/garageband/podcasts/ 
 

12.  determine a need for an 

original podcast. 
 

8.1.8.A.3 
 

discuss “hit” status, and 

“Most Popular” viewed 

files to determine 

audience interest. 

Student responses on 

podcast planning sheet 
 

 

13.  create a script for original 

podcast. 
 

8.1.8.A.3 
 

write a script or draft of 

the podcast using a word 

processing or graphic 

organizer program. 

Draft submitted for 

feedback and guidance 
 

 

 

http://computer.howstuffworks.com/how-to-podcast.htm
http://computer.howstuffworks.com/how-to-podcast.htm
http://www.apple.com/findouthow/music/#podcast
http://www.apple.com/support/garageband/podcasts/
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PODCASTING 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

14. develop a list of files and 

sound effects to be 

included, then 

a. create a voiceover 

narration for podcast, 

and 

b. create original 

background music. 

8.1.8.A.3 
 

label and identify various 

sound file formats that are 

useable in creating a 

podcast. 

build the podcast using 

voiceover narration, sound 

effects, and original 
background music. 

File list of researched and 

created files that will be 

included in the final 

podcast 
 

 

15.  determine destination of 

completed podcast. 
 

8.2.8.B.2 
 

research choices for 

distribution of podcast on 

Websites. 
 

Student-chosen 

destination location 

included on planning 

sheet 
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III. MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 

Essential Question(s): 

Enduring Understanding(s): 

What planning and movie making elements do I need to consider when creating a commercial or documentary? 

There is a great deal of planning and a large variety of movie making elements, techniques, and skills that I need to consider 

when creating a Commercial or Documentary 

MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

16. evaluate contemporary 

multimedia messages (i.e. 

commercials, how-to 

videos, the way it works). 
 

8.1.4.E.2 
 

use electronic 

journals to analyze 

and discuss significant 

features of 

contemporary 

multimedia messages. 

utilize movie making 

software to develop 

an original 

commercial, how-to, 

or way-it-works 

movie. 
 

Teacher observation 

and  evaluation  of 

electronic   Moodle 

journal entry using 

rubric 

 
Teacher evaluation of 

final product using 

rubric 

 
Peer evaluation through 

electronic journal 

entries and threaded 

discussions 

See SharePoint Resources 

Technology Operations and Concepts 

 
Evaluate the effectiveness of contemporary commercials at 

http://www.superbowl-ads.com/ 

 
Use Moodle or message board equivalent to rate and discuss 

media messages online. 

 

Multimedia course example assignments from Forrestview 

Middle School in Minnesota: 

http://forestviewmultimedia.com/index.html 
 

17. create individual 

multimedia 

message.(commercial or 

documentary): 

a. create digital 

storyboard using 

graphic organizer 

software. 

b.    Identify and label 

various graphic, 

audio, video, 

8.1.8.A.3 
 

use a graphic 

organizer to create a 

storyboard outlining 

concepts for a 

selected individual 

multimedia message. 

gather various images 

(still photos, clip art, 

web images, etc.). 
 

Teacher evaluation of 

storyboard using rubric 

 

 

 

 

Teacher observation 

of file collections in 

appropriate folders 
 

Research and display student-made ads on Google Video or 

YouTube 

 
Steps in the creating digital video 

http://edtech.guhsd.net/video.html 
 

 

http://www.superbowl-ads.com/
http://forestviewmultimedia.com/index.html
http://edtech.guhsd.net/video.html
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MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

presentation and 

application file types. 

    

17. (continued) 

 
c. create an audio 

collection by 

recording, ripping, or 

downloading audio 

and sampling files . 

d. create a video 

collection 

by recording and 

gathering video clips. 

e. edit by combining and 

trimming clips. 

f. use video streaming as 

a source for materials. 

g. add appropriate video 

effects. 

h. make use of video 

transitions. 

i. create the visual 

identifier of product 

or service. 
 

8.1.8.A.3 
 

gather various audio 

clips (from CD, 

iTunes, Internet) then 

save; appropriately 

gather video clips 

from  various sources 

(Internet, self- 

created, United 

Streaming, etc.) then 

save. 

use movie making 

software to combine 

and trim imported 

clips from various 

sources to meet time 

requirements for 

selected message. 

import video from 

United Streaming or 

other source to  be 

part of a multimedia 

message. 

include voice over, 

sound effects, audio 

clips, etc. to enhance 

message. 

add fade in, fade out, 

cross dissolve, push, 

etc., transitions to 

Teacher and peer 

evaluation using guided 

questions 
 

Project-based learning with multimedia 

http://pblmm.k12.ca.us/TechHelp/VideoHelp/VideoGuide.html 

 
Research and display student-made ads on Google Video or 

YouTube 

 
Display multimedia guidelines from 

http://www.edutopia.org/film-school 

http://www.wsm.maine.edu/~ 

jmckenney/imovie/imovieresour 

ces.html 

http://pblmn.k12.ca.us/TechHel 

p/VideoHelp/VideoGuide.html 

 
Teacher Resources: 

http://newali.apple.com/cgi-bin/ 

WebObjects/ALIView.woa/wa/ 

DisplayExhibit?SiteCode=ali&A 

 

 

 

 
spectName=INTORDUCTION& ExhibitID=1000019 

http://edcommunity.apple.com/ali/story.php?itemID=16232 
 

 

 

http://pblmm.k12.ca.us/TechHelp/VideoHelp/VideoGuide.html
http://www.edutopia.org/film-school
http://www.wsm.maine.edu/~
http://pblmn.k12.ca.us/TechHel
http://newali.apple.com/cgi-bin/
http://edcommunity.apple.com/ali/story.php?itemID=16232
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MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

17. (continued) 
 

 to create professional 

polish. 

create newscast of 

historical event with 

21st Century skills. 

create the product or 

service logo or 

symbol as an 

identifier in the 

commercial 
advertisement. 

  

18. create an informational 

video/documentary on a 

current social issue, a 

“how-to” screencast, or a 

cyberbullying issue. 
 

8.1.8.A.3 

8.1.8.D.1 
 

use iLife software – or 

Quicktime 

screencasting - to 

create a meaningful, 

video to deliver a 

“how-to” screencast 

to a 6th grade class on 

computers, or a 

Cyberbullying 

message to a younger 

grade, or a message 

related to a current 

social issue . 

Teacher assessment of 

student responses to 

different informational 

projects: how-to, public 

service announcement, 

non-public, Website 

exposure, contest 

submission, etc. posted 

to discussion board on 

Moodle 
 

 

19. effectively present the 

work on a computer, 

through a projector. 
 

8.1.4.E.1 
 

demonstrate 

appropriate 

presentation skills, as 

well as appropriate 

audience etiquette 

skills. 
 

Submission of peer 

review critical 

evaluation handout 
 

 

20. interactively peer- 8.2.8.E.1 evaluate individual Teacher-led classroom  
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MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

evaluate the multimedia 

message. 
 

 multimedia using 

electronic journal 

entries or threaded 

discussions. 

discussion on peer 

evaluations 
 

 

21. choose an exposure 

outlet for promotion of 

media (i.e., DVD, CD, 

hosting Website). 

8.1.8.A.5 
 

discuss and evaluate 

the pros and cons of 

the outlet of digital 

media choice. 

Student chosen posting 

location included on 

planning sheet 
 

 

22.  compare/contrast videos 

for commercial and non- 

commercial use. 
 

8.1.8.A.5 
 

view different 

examples of 

educational videos 

and evaluate their 

effectiveness. 

Teacher-led discussion 

on the effectiveness of 

video 
 

Visit sample digital story videos from around the Internet that 

display different types of information and style 
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MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

23.  analyze and evaluate the 

effectiveness of 

informational or 

educational video. 

8.1.4.E.2 
 

investigate current 

educational videos to 

determine need and 

subject matter. 

Digital production rubric 

according to teacher- 

created contest 
 

 

24.  create an original 

production for a contest 

or competition, according 

to strict guidelines. 
 

8.1.8.A.3 
 

discuss strict 

guidelines and 

appropriate 

parameters for 

multimedia messages. 

Evident on student 

“strict guidelines” 

planning handout 
 

 

25.  identify the target 

audience and age group 

to which the educational 

video will be directed. 

8.1.8.A.5 
 

discuss and evaluate 

target audience 

choices for various 

multimedia projects. 

Evident on student 

multimedia planning 

handouts 
 

 

26.  plan a distinctive voice in 

creating an educational 

multimedia presentation. 
 

8.1.8.D.3 
 

evaluate the most 

appropriate voices, 

sound track, and 

audio enhancements 

for chosen message. 
 

Evident on student 

multimedia planning 

handouts 
 

MSOffice tutorials http://office.microsoft.com/en- 

us/training/default.aspx Atomic Learning 

http://www.atomiclearning.com/k12/en/browse?page=tutorials 

 
Netizen Videos 

http://www.netsmartz.org/resources/reallife.htm 
 

27.  choose a genre – short 

story, documentary, how- 

to, public service 

announcement poetry 

criticism, cartoon, music 

video, etc. 

8.1.8.A.5 
 

discuss and evaluate 

the most appropriate 

choices for a 

multimedia message. 
 

Evident on student 

multimedia planning 

handouts 
 

 

28.  create a storyboard as a 

starting point and an aid 

in determining structure. 
 

8.1.8.A.3 
 

create a storyboard 

for chosen 

multimedia message 

using Inspiration 

software. 

Printed storyboard 
 

 

29.  develop an appropriate 

script for chosen genre 

CCW:5.6 

8.1.4.B.1 

create a script for 
 

Printed script 
 

 

 

 

http://office.microsoft.com/en-us/training/default.aspx
http://office.microsoft.com/en-us/training/default.aspx
http://www.atomiclearning.com/k12/en/browse?page=tutorials
http://www.netsmartz.org/resources/reallife.htm
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MOVIEMAKING (COMMERCIAL AND DOCUMENTARY) 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

(narrative and 

soundtrack). 
 

 chosen multimedia 

message using 

students choice of 

appropriate software. 

  

30.  choose software (such as: 

screencasting, podcasting, 

Garage Band, iPhoto, 

Photo Story, or iMovie)) 

which fits the format of 

the presentation. 

8.1.8.A.5 
 

select the most 

appropriate digital 

application choices, 

when presented with 

a variety of digital 

tools. 

Evident on student 

multimedia planning 

handouts 
 

 

31.  create or import a variety 

of graphic images – still 

photos, scanned images, 

video clips, animations, 

etc. 

8.1.8.A.3 
 

create a unified 

multimedia message, 

based on individual 

file elements and 

formats. 

Evident in student 

digital portfolio, and 

from student “progress” 

responses on Moodle 

discussion board 

 

32.  create or import a variety 

of  audio elements – 

digitized voice, music, 

sound effects. 
 

8.1.8.A.3 
 

create background 

music for project: 

genre, tempo, mood, 

etc., using audio- 

production software. 

Evident in student 

digital portfolio, and 

from student “progress” 

responses on Moodle 

discussion board 

 

33.  create professional- 

sounding voiceovers and 

audio. 
 

8.1.8.A.3 
 

record appropriate 

voiceover and place 

audio tracks 

appropriately in 

video. 

Teacher observation of 

voiceover and audio 

inclusion in original 

video 
 

Create a great voiceover 

http://www.apple.com/findouthow/movies/#voiceover 
 

 

http://www.apple.com/findouthow/movies/#voiceover
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IV. MULTIMEDIA ANALYSIS AND DISTRIBUTION 

Essential Question(s): 

Enduring Understanding(s): 

Do I need to consider a target audience or media outlet before posting my movie? 

Identifying your target audience is key in deciding the best media outlet, or website to post your movie. 

MULTIMEDIA ANALYSIS AND DISTRIBUTION 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

34. determine an appropriate delivery 

for original multimedia product. 
 

8.1.8.A.5 
 

determine a Website or 

destination for uploading video 

by researching site, 

determining target age group, 

and demographic. 

Evident on student multimedia 

planning handouts and 

“progress” responses on 

Moodle discussion board 
 

See SharePoint Resources 

Technology Operations and 

Concepts 
 

35. create a demographic/ target 

audience. 
 

8.1.8.A.5 
 

draft a target age, audience, 

and demographic proposal for 

video. 
 

Evident on student multimedia 

planning handouts and 

“progress” responses on 

Moodle discussion board 

 

36. evaluate exposure goals and target 

views within timeframes. 
 

8.1.8.D.3 
 

create a goal sheet for target 

views by dates. 
 

Teacher evaluation of target 

proposal and goals for original 

video 

Digital production rubric based on a 

current video contest (Website 

located by teacher) 

37. evaluate differences in hosting 

programs and membership 

choices. 
 

8.1.8.E.1 
 

discuss and evaluate the most 

appropriate choices for a 

hosting multimedia message. 
 

Evident on student multimedia 

planning handouts and 

“progress” responses on 

Moodle discussion board 

 

38. create keywords and phrases as 

identifiers. 
 

8.1.12.F.1 
 

create keywords and phrases 

for search engines to find 

original video, including using 

Advanced Search such as 

“related,” and “linked to pages” 

in search engines. 

Evident on student keyword 

and phrase search planning 

sheet.  Also evident on 

responses on Moodle 

discussion board 
 

 

39. choose categories for an original 

multimedia product . 
 

8.1.8.A.5 
 

discuss and demonstrate 

various hosting services and 

categories such as:  iTunes U, 

podcastalley, YouTube, DIY, 

Evident on student multimedia 

planning handouts 
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MULTIMEDIA ANALYSIS AND DISTRIBUTION 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

  etc.   

40. identify site demographics and 

evaluate exposure. 
 

8.1.8.A.5 
 

explore“hit” status, and “Most 

Popular” viewed files to 

determine audience interest. 

Student responses on Moodle 

discussion board 
 

 

41. investigate and identify contests 

and competitions for original 

video. 
 

8.1.8.A.5 
 

identifying teacher resources 

and keyword and phrase search 

terms to find contest and 

competitions. 

Evident on student multimedia 

planning handouts 
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V. ePORTFOLIO CREATION 

Essential Question(s): 

Enduring Understanding(s): 

What options to I have for saving my work digitally? 

Items such as location (locally or in “the Cloud”), filetype, size, message, etc, . should be considered when planning and 

saving digital work to cloud resources. 

ePORTFOLIO CREATION 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

42. recognize the differences 

between a PTHSD network 

file folder, an electronically 

generated portfolio saved 

to CD, and “the Cloud” 

computing (remote server 

Google Docs, Apple Mobile 

Me). 

8.1.8.A.5 
 

determine the difference 

between saving 

documents on a hard 

drive, saving on 

removable media, and 

saving to a remote 

server. 
 

Teacher models 

completed ePortfolio and 

directs students with 

rubric as to what pieces 

should be included 
 

See SharePoint Resources 

Technology Operations and Concepts 

 
Show visual representation of organizing and retrieving 

files from remote servers such as Google Docs and/or 

Apple Mobile Me 
 

43. create ePortfolios using 

selected coursework. 
 

8.1.12.A.4 
 

choose between 

completed assignments 

for inclusion into the 

ePortfolio. 

Teacher evaluation of 

selected work using rubric 
 

Apple Learning Interchange –Electronic Portfolios for 

Assessment 

http://edcommunity.apple.com/ali/story.php?itemID=188 
 

44. burn a CD or DVD version of 

an ePortfolio. 
 

8.1.8.A.5 
 

follow a teacher 

demonstration and 

handout on burning a CD 

and/or DVD. 

Teacher observation, 

completed burned CD or 

DVD 
 

 

45. access network resources 

for saving and retrieving 

documents for inclusion in 

an ePortfolio. 

8.1.8.A.5 
 

evaluate and monitor the 

size of files for inclusion 

in the ePortfolio. 
 

Evident on student 

multimedia planning 

handouts 
 

 

46. choose among many 

software programs for 

document creation. 
 

8.1.8.A.5 
 

discuss and evaluate the 

most appropriate choices 

(based on a variety of 

digital tools) for 

document creation. 

Evident on student 

multimedia planning 

handouts and appropriate 

choices posted on Moodle 

discussion board 

Use Apple’s “Find Out How” tutorials to have students 

choose which program to use 

http://www.apple.com/findouthow/mac/ 
 

47. consider document size as a 8.1.8.A.5 discuss and evaluate Appropriate student See “Storage Options” in the appendix 

 

http://edcommunity.apple.com/ali/story.php?itemID=188
http://www.apple.com/findouthow/mac/
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ePORTFOLIO CREATION 
 

PROFICIENCY / OBJECTIVE 
 

 

STANDARDS 
 

 

SUGGESTED ACTIVITY 
 

EVALUATION/ 

ASSESSMENT 

TEACHER 

NOTES 

The student will be able to:  Students will:   

practical necessity. 
 

 various storage options 

and location parameters. 
 

choice for document 

submission based on file 

size and storage location 

parameters 

 

48. create a production format 

with possible themes and 

styles. 
 

8.1.8.A.5 
 

follow a teacher 

demonstration and 

handout on theme and 

style selection. 
 

Evident on student 

multimedia planning 

handouts and appropriate 

choices for themes and 

styles posted on Moodle 

discussion board 

 

49. explore alternative 

presentation sources such 

as video or Web 

presentation. 

8.1.8.A.5 
 

follow a teacher 

demonstration and 

handout on presentation 

avenues. 

Appropriate student 

choice for document 

presentation 
 

 

50. effectively present the 

result to an audience. 
 

8.1.12.C.1 
 

organize, create, and 

participate in an online 

class discussion 

monitored by the 

teacher. 

Teacher observation and 

evaluation using rubric 
 

 

51. use network capabilities to 

interact in threaded 

discussions and critiques 

regarding course work. 

8.1.8.B.1 

8.1.8.C.1 
 

use appropriate software 

to burn an ePortfolio on 

CD or DVD. 
 

Teacher evaluation of CD 

or DVD readability 
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APPENDIX A SAMPLE AUTHENTIC ASSESSMENT 

 



30 

COM710, 810  MULTIMEDIA II 

SAMPLE AUTHENTIC ASSESSMENT 
Assignment:  News Segment- “The Problems with Facebook” 

Many students complain about privacy issues and gossip problems surrounding their Facebook pages.   Some even claim they’ve been bullied 

through Facebook.  The idea behind this segment is to get the facts from teenagers themselves on what is good and bad about social networking 

sites. 

Task: 

View simple news segment video 

Create a script of your news segment, including voiceovers, camera shots, persons being interviewed, etc. 

Have a clear beginning and ending 

Assignment:  15 second Commercial Contest 

The New Jersey Video Foundation has just announced a contest for a fifteen second commercial.  The commercial must be for a new or imaginary 

product or service.  The best commercials will win prizes and be submitted to commercial directors in Hollywood and New York.  The challenge lies 

in the fact that most commercial ads are thirty seconds in length. Can you get your point across in fifteen seconds? 

Task: 

View appropriate commercials, via the web or television 

Research target groups and visual representations of advertising 

Create a new product or service to advertise in commercial 

Build a visual commercial using photos, video, audio, text, and narration 

Commercial must be no longer than 15 seconds in length 

Assignment:  Discovery Channel’s, “Forgotten Heroes” 

The Discovery Channel has announced it will produce a new show called “Forgotten Heroes.”   Each episode will feature several important, but 

obscure or forgotten heroes.  Viewers will be encouraged to text their votes for the hero of their choice.  Each week two heroes will be voted off. 

At the end of the season, Discovery will announce which hero should be included in the Hero Hall of Fame. 

Task: 

View appropriate videos on historical figures and events 

Create a script in which a little-known hero is described; video should be 5-10 minutes long 

Build a segment on a hero that is not famous 

Include opening Discovery Channel logo, and include your own logo for Forgotten Heroes 

Present your video to the class 
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SAMPLE AUTHENTIC ASSESSMENTS 

Assignment: Manners, Cyberbullying, & Ethics  – Video Advice for 6
th 

Graders 

Based on one of the 8 scenarios at Cybersmart < http://cybersmartcurriculum.org/lessonsbygrade/6-8/>, they will complete one of the CyberSmart 

worksheets, they will create a “public service announcement from an 8th  graders perspective about some of the online perils including: Manners, 

Cyberbulying & Ethics.  Students will have an opportunity to present these public service announcements to 6th grade computer classes during the 
school year. 

Task: 

Complete a Cybersmart worksheet 

Create a script of your “Public Service Announcement” segment, including voiceovers, camera shots, persons being interviewed, etc. 

Have a clear beginning and ending 

Assignment: Screencasting “How-Tos” to Help 6th Grade Computer Students, or 7th and 8th Grade Multimedia Students 

 

Based on a poll of needs (using Excel Graphs and Charts) students will diagnose the largest area of need for students in 6th grade computer classes, 

or       and       grade students in Multimedia classes, to create “how-to” videos.   Completed videos will be available on a shared web-page and 

available to all Middle School students (in a categorized order) to view when they need help. 

Task: 

View appropriate “how-to” Screencasts (see: http://office.microsoft.com/en-us/help/FX100485311033.aspx or 

Atomic Learning http://www.atomiclearning.com/k12/en/browse?page=tutorials 

Research target groups (6
th

, 7
th

, and 8
th  

graders) to identify needs 

Build a visual screencast using photos, video, audio, text, and narration 

“How-Tos” should be no longer than 5 minutes in length 

7th 8th 

 

 

 

http://cybersmartcurriculum.org/lessonsbygrade/6-8/
http://office.microsoft.com/en-us/help/FX100485311033.aspx
http://www.atomiclearning.com/k12/en/browse?page=tutorials
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CyberS 
21st century skills Name   Date    for education 

Cyberbullying:  Not  a  Pretty  Picture 

Jaleesa  and Kim are friends  at Jefferson 

Middle  School. Kim tells Jaleesa  that she 

doesn't want to hang  out  with her  any more. 

Jaleesa  is angry  and upset. She uploads 

a photo  of Kim from  her cell phone  that  was 

taken at a slumber  party  two weeks 

earlier. Jaleesa  sends  the photo  to 

everyone  on her buddy  list with  a 

message  attached: "Kim 

****·" 

is such a 

What's  the  Problem?   How do you think Kim felt? 

What might  the kids  who received  the e-mail think or do? 

Think About It  One  day you like someone. The next day you 

don't. Angry, you say something  or post something  online. It gets 

passed  around  quickly  and easily. So now, everybody  knows  about  

it and  everybody  talks  about it in school. While maybe  you are mean 

only once, when you do it online  your posting  or message  is repeated 

again  and again  as it gets passed  around.  Meanness  multiplies. 

When kids are intentionally  and repeatedly  mean  to one another 

using cell phones  or the Internet,  it's called  cyberbullying.  Sometimes 

kids  can handle  cyberbullying and not get too upset. Other  times, it 

can make  kids feel angry, frustrated,  sad, or afraid. 

Manners:Cyberbullying 

© CyberSmart! Education.  All rights reserved. 

Cyberbullying: Not  a Pretty  Picture 

Activity  Sheet  1 of 2 
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Cyber 

Name   Date   _ 

Find Solutions  What  should  Kim do? How  would you 

advise  her? Write  some ideas  below. Then role-play  the best 

solutions, playing  Jaleesa,  Kim, and  some  other kids who 

received  the messages. 

® 

Take Action: Publish  a Glossary   Create  a 

glossary  of abbreviations  that can help  diffuse 

easy-to-misunderstand language.Let everyone 

in class know  where  to find the glossary 

posted. Include  commonly  used  examples, 

such as AFJ for "April Fool's joke," JK for "just 

kidding," and  RUOK for "are  you okay?" Invent 

your own,  including  ways to stop cyberbullying 

once it starts. 

AFJ 

Manners:Cyberbullying 

© CyberSmart! Education.  All rights reserved. 

Cyberbullying: Not  a Pretty  Picture 

Activity Sheet 2 of 2 

: -  CyberSmart., 
 

Everyone has a right 
not to be bullied and 
the responsibility to 
treat others fairly. 

• Save copies of 
bullying IMs, 
e-mails, or text 

messages. 

• Don't share or 
allow photos of 
yourself that 

could be used to 
embarrass you. 

• Show the evidence 
of cyberbullying to 
a trusted adult who 
can help you. 
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iMOVIE SCORING GUIDE 

Names in Group    

Project/Movie Title     
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TEACHER GUIDELINES - DO NOT DISTRIBUTE TO STUDENTS 

DIGITAL STORY GUIDELINES USING PHOTOSTORY 3 FOR WINDOWS 

The Student Must Be Able To: 

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 

log on to the computer. 

download your photos/images from a digital camera and/or Website onto a folder on your computer. 

open PhotoStory 3 for Windows. 

import selected photos into PhotoStory. 

organize the photos in the timeline. 

add effects to selected photos. 

change motion and duration of each photo. 

customize transitions for each photo. 

record narration for your story. 

10. add background music by selecting or creating your own. 

11. save your story as a .wmv file in your server folder. 

12.move the file to a computer with a DVD burner. 

13. customize the DVD Menu for your story; including background images, font, and colors. 

14. burn your story onto a DVD. 

Optional:  Present your digital story to the class. 

      

 



36 

COM710, 810  MULTIMEDIA II 

MULTIMEDIA PROJECT:  SCORING GUIDELINES 
SCORE 

LEVELS 
 

MULTIMEDIA 
The integration of media objects such 

as text, graphics, video, animation, and 

sound to represent and convey 

information. Videotapes which include 

sound and images fit this definition. 

COLLABORATION 
Working together jointly to accomplish a 

common intellectual purpose in a 

manner superior to what might have 

been accomplished working alone. 
 

CONTENT 
The topics, ideas, concepts, knowledge, 

and opinions that constitute the 

substance of the presentation. 
 

PRESENTATION 

Presentation, conversational in style, 

engaging, questioning strategies are 

used and eye contact is regularly 

maintained 
 

 
5 

 

Students have used multimedia in creative 

and effective ways that exploit the particular 

strengths of the chosen format. All elements 

make a contribution. There are few technical 

problems, and none of a serious nature. 

 

Students were a very effective team. Division 

of responsibilities capitalized on the strengths 

of each team member. The final product was 

shaped by all members and represents 

something that would not have been possible 

to accomplish working alone. 

Meets all criteria of the previous level and 

one or more of the following: reflects broad 

research and application of critical thinking 

skills; shows notable insight or understanding 

of the topic; compels the audience's 

attention. 

Delivery is smooth, engaging, 

conversational in style, questioning 

strategies are used with the audience, and 

eye contact is regularly maintained. 

Rehearsal is evident. 
 

 
4 

 

Presentation blends 3 or more multimedia 

elements in a balanced, attractive, easy-to- 

follow format. Elements include original 

student work. With minor exceptions, all 

elements contribute rather than detract from 

the presentation's overall effectiveness. 

Students worked together as a team on all 

aspects of the project. There was an effort to 

assign roles based on the skills/talents of 

individual members. All members strove to 

fulfill their responsibilities. 

 

The project has a clear goal related to a 

significant topic or issue. Information 

included has been compiled from several 

relevant sources. The project is useful to an 

audience beyond the students who created 

it. 

Delivery is smooth, engaging, mostly 

conversational in style, questioning 

strategies are rarely used with the 

audience, and eye contact is normal. 

Rehearsal is evident. 
 

 
3 

 

Presentation uses 2 or more media. There 

are some technical problems, but the viewer 

is able to follow the presentation with few 

difficulties. 

 

Students worked together on the project as a 

team with defined roles to play. Most 

members fulfilled their responsibilities. 

Disagreements were resolved or managed 

productively. 

The project presents information in an 

accurate and organized manner that can be 

understood by the intended audience. There 

is a focus that is maintained throughout the 

piece. 

Delivery is smooth and somewhat 

engaging, questioning strategies are not 

used with the audience, and eye contact is 

irregular. Rehearsal is questionable. 

 

 
2 

 

 

1 

Presentation uses 2 or more media, but 

technical difficulties seriously interfere with 

the viewer's ability to see, hear, or 

understand content. 
 

Multimedia is absent from the presentation. 

Presentation is the result of a group effort, but 

only some members of the group contributed. 

There is evidence of poor communication, 

unresolved conflict, or failure to collaborate on 

important aspects of the work. 

Presentation was created by one student 

The project has a focus but may stray from it 

at times. There is an organizational structure, 

though it may not be carried through 

consistently. There may be factual errors or 

inconsistencies, but they are relatively minor. 

Project seems haphazard, hurried or 

Delivery is not smooth but somewhat 

engaging, questioning strategies are not 

used with the audience, and eye contact is 

rare. Rehearsal is questionable. 

 

Delivery not smooth, engaging, or 

 

 

 
SCORES 

 

 

 
MULTIMEDIA score = 

working more or less alone (though may have 
received guidance or help from others). 
 

COLLABORATION score = 

unfinished. There are significant factual 

errors, misconceptions, or 

misunderstandings. 

CONTENT score = 

conversational in style. Eye contact is rare. 

There was probably no rehearsal. 

 
PRESENTATION score = 
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SCORING GUIDE FOR MULTIMEDIA PRESENTATION 

CATEGORY 
 

EXCEEDS 

STANDARDS 
20 Points 

MEETS 

STANDARDS 
15 Points 

BELOW 

STANDARDS 
10 Points 

DOES NOT MEET 

STANDARDS 
5 Points 

 
ORGANIZATION 

 

Strong organization is 

apparent.  Very well 

structured with excellent 

detail and sequencing. 

Good organization is 

apparent.  Mostly 

structured with excellent 

detail and sequencing. 

There are some lapses in 

organization.  Some 

structure to sequencing is 

apparent. 

There is minimal 

organization.  Ideas are 

loosely tied together and 

structured. 

 
 

CLARITY OF 

THEME 
 

There is a clear theme 

apparent in the project. 

Ideas and components 

are clear to the audience. 
 

Good attempt at clarity of 

subject topic and theme. 

Ideas are presented in a 

clear manner. 
 

Some attempt at clarity. 

Subject and thematic 

elements  are  loosely 

connected.  Ideas are 

presented  somewhat 

clearly. 
 

There is little clarity of 

thematic elements.  Very 

few indications of 

continuity, and little 

concern for subject topic. 

Ideas are not presented 

clearly. 

 

DIGITAL 

COMPONENTS 
 

Audio, video, imagery, 

text, and/or narration is 

well chosen and 

presented. All digital 

elements are of high 

quality. 

Digital elements are 

chosen and presented in 

an organized fashion. 

Some elements are of 

high quality. 
 

Digital elements are not 

well chosen or organized. 

Few elements are of high 

quality. Digital elements 

could be distorted and/or 

of low quality. 

Digital elements are not 

chosen wisely, are 

distorted or damaged, or 

are not available at all. 
 

 
 

SOUND 
 

Sound quality of 

presentation is high, with 

clear audio at all times. 

Sound adds to theme and 

quality of presentation. 

Sound quality is good, and 

audio is clear enough to 

understand and adds to 

the presentation. 
 

Sound quality is low and/or 

inaudible.  Audio could be 

garbled and/or static. 

Sound does not add to the 

presentation. 

Sound quality is too low or 

nonexistent. Audio takes 

away from the quality of 

the presentation. 
 

 
VALIDITY OF 

INFORMATION 
 

All resources are valid and 

documented/cited. All 

information is relevant 

and adds to the 

presentation. 

Most resources are valid 

and documented/cited. 

Most information is 

relevant to the 

presentation. 

Some resources and 

information are untrue 

and/or irrelevant to 

presentation. 
 

There are little or no 

resources or information 

documented or cited. Lack 

of information takes away 

from presentation. 

 



38 

COM710, 810  MULTIMEDIA II 

RUBRIC FOR ORAL PRESENTATION 
NAME   PERIOD   ROTA   

 

CATEGORY 
EXCEEDS 

STANDARDS 

MEETS 

STANDARDS 

BELOW 

STANDARDS 

DOES NOT MEET 

STANDARDS 

 

ENTHUSIASM 
 

Facial expressions and body 

language generate a strong interest 

and enthusiasm about the topic in 

others. 

Facial expressions and body 

language sometimes generate a 

strong interest and  enthusiasm 

about the topic in others. 

Facial expressions and body 

language are used to try to 

generate enthusiasm, but seem 

somewhat faked. 

Very little use of facial ex- 

pressions or body language.  Did 

not generate much interest in 

topic being presented. 

 

PREPAREDNESS 
 

Student is completely pre-pared 

and has obviously rehearsed. 
 

Student seems pretty pre-pared, 

but might have needed a couple 

more rehearsals. 
 

Student is somewhat pre-pared, 

but it is clear that rehearsal was 

lacking. 
 

Student does not seem at all 

prepared to present. 
 

 

LISTENS TO 

OTHER 

PRESENTATIONS 

Listens intently.  Does not make 

distracting noises or movements. 
 

Listens intently, but has one 

distracting noise or movement. 
 

Sometimes does not appear to 

be listening, but is not 

distracting. 
 

Sometimes does not appear to 

be listening and has distracting 

noises or movements. 
 

 

SPEAKS CLEARLY 
 

Speaks clearly and distinctly all of 

(100-95%) the time and 

mispronounces no words. 
 

Speaks clearly and distinctly all 

of (100-95%) the time, but 

mispronounces one word. 
 

Speaks clearly and distinctly 

most (94-85%) of the time. 

Mispronounces no more than 

one word. 

Often mumbles or cannot be 

understood OR mispronounces 

more than one word. 
 

 
POSTURE AND 

EYE CONTACT 

Stands up straight, looks relaxed 

and confident.  Establishes eye 

contact with everyone in the room 

during the presentation. 

Stands up straight and es- 

tablishes eye contact with 

everyone in the room during the 

presentation. 

Sometimes stands up straight 

and establishes eye contact. 
 

Slouches and/or does not look 

at people during the 

presentation. 
 

 

COLLABORATION 

WITH PEERS 
 

Almost always listens to, shares 

with, and supports the efforts of 

others in the group.  Tries to keep 

people working well together. 
 

Usually listens to, shares with, 

and supports the efforts of 

others in the group.  Does not 

cause “waves” in the group. 
 

Often listens to, shares with, 

and supports the efforts of 

others in the group, but 

sometimes is not a good team 

member. 

Rarely listens to, shares with, 

and supports the efforts of 

others in the group.  Often is 

not a good team member. 
 

 
VOLUME 

Volume is loud enough to be heard 

by all audience members 

throughout the presentation. 

Volume is loud enough to be 

heard by all audience members 

at least 90% of the time. 

Volume is loud enough to be 

heard by all audience members 

at least 80% of the time. 

Volume often too soft to be 

heard by all audience members. 
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FAIR USE GUIDELINES FOR EDUCATIONAL MULTIMEDIA* 

TABLE OF CONTENTS 

1. Introduction 

2. Preparation of Educational Multimedia Projects Under These Guidelines 

3. Permitted Educational Uses for Multimedia Projects Under These Guidelines 

4. Limitations 

5. Examples of When Permission is Required 

6. Important Reminders 

1. INTRODUCTION 

1.1 Preamble 

Fair use is a legal principle that provides certain limitations on the exclusive rights** of copyright holders. The purpose of these guidelines is to 

provide guidance on the application of fair use principles by educators, scholars and students who develop multimedia projects using portions of 

copyrighted works under fair use rather than by seeking authorization for non-commercial educational uses. These guidelines apply only to fair use 

in the context of copyright and to no other rights. 

There is no simple test to determine what is fair use. Section 107 of the Copyright Act*** sets forth the four fair use factors which should be 

considered in each instance, based on particular facts of a given case, to determine whether a use is a "fair use": (1) the purpose and character of 

use, including whether such use is of a commercial nature or is for nonprofit educational purposes, (2) the nature of the copyrighted work, (3) the 

amount and substantiality of the portion used in relation to the copyrighted work as a whole, and (4) the effect of the use upon the potential 

market for or value of the copyrighted work. 

While only the courts can authoritatively determine whether a particular use is fair use, these guidelines represent the part icipants'**** consensus 

of conditions under which fair use should generally apply and examples of when permission is required. Uses that exceed these guidelines may or 

may  not be  fair use.   The participants also  agree that the more  one exceeds  these guidelines,  the greater  the risk  that fair use  does not  apply. 

The limitations and conditions set forth in these guidelines do not apply to works in the public domain -- such as US Government works or works on 

which  copyright  has  expired for  which  there  are  no  copyright  restrictions  --  or to works  for which  the  individual  or institution  has  obtained 

permission  for the particular use.   Also, license agreements  may govern  the uses of  some works and users  should  refer to the applicable license 

terms for guidance. 
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FAIR USE GUIDELINES FOR EDUCATIONAL MULTIMEDIA* (continued) 41 

*These Guidelines shall not be read to supersede other preexisting education fair use guidelines that deal with the Copyright Act of 1976. 

**See Section 106 of the Copyright Act. 

***The Copyright Act of 1976, as amended, is codified at 17 U.S.C. Sec.101 et seq. 

****The names of the various organizations participating in this dialog appear at the end of these guidelines and clearly indicate the variety of interest groups 

involved, both from the standpoint of the users of copyrighted material and also from the standpoint of copyright owners. 

The participants who developed these guidelines met for an extended period of time and the result represents their collective understanding in this 

complex area. Because digital technology is in a dynamic phase, there may come a time when it is necessary to review the guidelines. Nothing in 

these guidelines shall be  construed to apply to the fair use privilege  in  any context outside of  educational and  scholarly uses of educational 

multimedia projects. 

This Preamble is an integral part of these guidelines and should be included whenever the guidelines are reprinted or adopted by organizations and 

educational institutions. Users are encouraged to reproduce and distribute these guidelines freely without permission; no copyright protection of 

these guidelines is claimed by any person or entity. 

1.2 Background 

These guidelines clarify the application of fair use of copyrighted works as teaching methods are adapted to new learning environments.  Educators 

have traditionally brought copyrighted books, videos, slides, sound  recordings and  other media into the classroom, along with accompanying 

projection and playback equipment. Multimedia creators integrated these individual instructional resources with their own ori ginal works in a 

meaningful way, providing compact educational tools that allow great flexibility in teaching and learning. Material is stored so that it may be 

retrieved in a nonlinear fashion, depending on the needs or interests of learners. Educators can use multimedia projects to respond spontaneously 

to students' questions by referring quickly to relevant portions. In addition, students can use multimedia projects to pursue  independent study 

according to their needs or at a pace appropriate to their capabilities. Educators and students want guidance  about the application of fair use 

principles when creating their own multimedia projects to meet specific instructional objectives. 

1.3 Applicability of These Guidelines 

(Certain basic terms used throughout these guidelines are identified in bold and defined in this section.) 

These guidelines apply to the use, without permission, of portions of lawfully acquired copyrighted works in educational multimedia projects which 

are created by educators or students as part of a systematic learning activity by nonprofit educational institutions. Educational multimedia 

projects created under these guidelines incorporate students' or educators' original material, such as course notes or commentary, together with 

various copyrighted media formats including but not limited to, motion media, music, text material, graphics, illustrations, photographs and digital 
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FAIR USE GUIDELINES FOR EDUCATIONAL MULTIMEDIA* (continued) 

software which are combined into an integrated presentation. Educational institutions are defined as nonprofit organizations whose primary focus 

is supporting research and instructional activities of educators and students for noncommercial purposes. 

For the purposes of these guidelines, educators include faculty, teachers, instructors and others who engage in scholarly research and instructional 

activities for educational institutions. The copyrighted works used under these guidelines are lawfully acquired if obtained by the institution or 

individual through lawful means such as purchase, gift or license agreement but not pirated copies. Educational multimedia projects which 

incorporate portions of copyrighted works under these guidelines may be used only for educational purposes in systematic learning activities 

including use in connection with non-commercial curriculum-based learning and teaching activities by educators to students enrolled in courses at 

nonprofit educational institutions or otherwise permitted under Section 3.While these guidelines refer to the creation and use of educational 

multimedia projects, readers are advised that in some instances other fair use guidelines such as those for off-air taping may be relevant 

2. PREPARATION OF EDUCATIONAL MULTIMEDIA PROJECTS USING PORTIONS OF COPYRIGHTED WORKS 

These uses are subject to the Portion Limitations listed in Section 4.They should include proper attribution and citation as defined in Sections6.2. 

2.1 By Students: 

Students may incorporate portions of lawfully acquired copyrighted works when producing their own educational multimedia projects for a specific 

course. 

2.2 By Educators for Curriculum-Based Instruction: 

Educators may incorporate portions of lawfully acquired copyrighted works when producing their own educational multimedia projects for their 

own teaching tools in support of curriculum-based instructional activities at educational institutions. 

3. PERMITTED USES OF EDUCATIONAL MULTIMEDIA PROJECTS CREATED UNDER THESE GUIDELINES 

Uses of educational multimedia projects created under these guidelines are subject to the Time, Portion, Copying and Distribution Limitations listed 

in Section 4. 

3.1 Student Use:  Students may perform and display their own educational multimedia projects created under Section 2 of these guidelines for 

educational uses in the course for which they were created and may use them in their own portfolios as examples of their academic work for later 

personal uses such as job and graduate school interviews. 

3.2 Educator Use for Curriculum-Based Instruction: 

Educators may perform and display their own educational multimedia projects created under Section 2 for curriculum-based instruction to 

students in the following situations: 

3.2.1 for face-to-face instruction, 
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FAIR USE GUIDELINES FOR EDUCATIONAL MULTIMEDIA* (continued) 

3.2.2 assigned to students for directed self-study, 

3.2.3 for  remote  instruction  to  students  enrolled  in  curriculum-based  courses  and  located  at  remote  sites,  provided  over  the  educational 

institution's secure electronic network in real-time, or for after class review or directed self-study, provided there are technological limitations on 

access to the network and educational multimedia project (such as a password or PIN) and provided further that the technology prevents the 

making of copies of copyrighted material.  If the educational institution's network or technology used to access the educational multimedia project 

created under Section 2 of these guidelines cannot prevent duplication of copyrighted material, students or educators may use the multimedia 

educational projects over an otherwise secure network for a period of only 15 days after its initial real-time remote use in the course of instruction 

or 15 days after its assignment for directed self-study. After that period, one of the two use copies of the educational multimedia project may be 

placed on reserve in a learning resource center, library or similar facility for on-site use by students enrolled in the course. Students shall be advised 

that they are not permitted to make their own copies of the educational multimedia project. 

3.3 Educator Use for Peer Conferences Educators may perform or display their own educational multimedia projects created under Section 2 of 

these guidelines in presentations to their peers, for example, at workshops and conferences. 

3.4 Educator Use for Professional Portfolio Educators may retain educational multimedia projects created under Section 2 of these guidelines in 

their personal portfolios for later personal uses such as tenure review or job interviews. 

4. LIMITATIONS - TIME, PORTION, COPYING AND DISTRIBUTION 

The preparation of educational multimedia projects incorporating copyrighted works under Section 2, and the use of such projects under Section 

3, are subject to the limitations noted below. 

4.1  Time  Limitations Educators may use their  educational multimedia projects created for educational purposes under  Section 2 of these 

guidelines for teaching courses, for a period of up to two years after the first instructional use with a class. Use beyond that time period, even for 

educational  purposes,  requires  permission  for  each  copyrighted  portion  incorporated  in  the  production.  Students  may  use  their  educational 

multimedia projects as noted in Section 3.1. 

4.2 Portion Limitations Portion limitations mean the amount of a copyrighted work that can reasonably be used in educational multimedia 

projects under these guidelines regardless of the original medium from which the copyrighted works are taken. In the aggregate means the total 

amount  of  copyrighted material from  a  single  copyrighted  work  that  is  permitted  to  be  used  in  an  educational  multimedia  project  without 

permission  under  these  guidelines.  These  limitations  apply  cumulatively  to  each  educator's  or  student's  multimedia  project(s)  for  the  same 

academic semester, cycle or term. All students should be instructed about the reasons for copyright protection and the need to follow these 

guidelines. It is understood, however, that students in kindergarten through grade six may not be able to adhere rigidly to the portion limitations in 
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FAIR USE GUIDELINES FOR EDUCATIONAL MULTIMEDIA* (continued) 

this section in their independent development of educational multimedia projects. In any event, each such project retained under Sections 3.1 and 

4.3 should comply with the portion limitations in this section. 

4.2.1 Motion Media Up to 10% or 3 minutes, whichever is less, in the aggregate of a copyrighted motion media work may be reproduced or 

otherwise incorporated as part of an educational multimedia project created under Section 2 of these guidelines. 

4.2.2 Text Material Up to 10% or 1000 words, whichever is less, in the aggregate of a copyrighted work consisting of text material may be 

reproduced or otherwise incorporated as part of an educational multimedia project created under Section 2 of these guidelines. An entire poem of 

less than 250 words may be used, but no more than three poems by one poet, or five poems by different poets from any anthology may be used. 

For poems of greater length, 250 words may be used but no more than three excerpts by a poet, or five excerpts by different poets from a single 

anthology may be used. 

4.2.3 Music, Lyrics, and Music Video 

Up  to 10%, but in no event  more than 30 seconds,  of the music and lyrics from an individual musical work  (or in the aggregate of extracts from an 

individual work), whether the musical work is embodied in copies or audio or audiovisual works, may be reproduced or otherwise incorporated as a 

part  of a  multimedia  project  created  under  Section 2.   Any  alterations to a musical work shall not change the basic melody or  the  fundamental 

character of the work. 

6. IMPORTANT REMINDERS 

6.1 Caution in Downloading Material from the  Internet Educators and students are advised to exercise caution in using digital material 

downloaded from the Internet in producing their own educational multimedia projects, because there is a mix of works protected by copyright and 

works in the public domain on the network. Access to works on the Internet does not automatically mean that these can be reproduced and reused 

without permission or royalty payment and, furthermore, some copyrighted works may have been posted to the Internet without authorization of 

the copyright holder. 

6.2 Attribution and Acknowledgement    Educators and students are reminded to credit the sources and display the copyright notice and copyright 

ownership information if this is shown in the original source, for all works incorporated as part of educational multimedia projects prepared by 

educators and students, including those prepared under fair use. Crediting the source must adequately identify the source of the work, giving a full 

bibliographic  description  where  available  (including  author,  title,  publisher,  and  place  and  date  of  publication).  The  copyright  ownership 

information includes the copyright notice (C, year of first publication and name of the copyright holder). 

The credit and copyright notice information may be combined and shown in a separate section of the educational multimedia project (e.g. credit 

section) except for images incorporated into the project for the uses described in Section 3.2.3. In such cases, the copyright notice and the name of 

the creator of the image must be incorporated into the image when, and to the extent, such information is reasonably available; credit and 
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FAIR USE GUIDELINES FOR EDUCATIONAL MULTIMEDIA* (continued) 

copyright notice information is considered "incorporated" if it is attached to the image file and appears on the screen when the image is viewed. In 

those cases when displaying source credits and copyright ownership information on the screen with the image would be mutually exclusive with an 

instructional objective (e.g. during examinations in which the source credits and/or copyright information would be relevant to the examination 

questions),those images may be displayed without such information being simultaneously displayed on the screen. In such cases, this information 

should be linked to the image in a manner compatible with such instructional objectives. 

6.3 Notice of Use Restrictions Educators and students are advised that they must include on the opening screen of their multimedia project and 

any accompanying print material a notice that certain materials are included under the fair use exemption of the U.S. Copyright Law and have been 

prepared according to the educational multimedia fair use guidelines and are restricted from further use. 

6.4 Future Uses Beyond Fair Use Educators and students are advised to note that if there is a possibility that their own educational multimedia 

project incorporating copyrighted works under fair use could later result in broader dissemination, whether or not as commercial product, it is 

strongly recommended that they take steps to obtain permissions during the development process for all copyrighted portions rather than waiting 

until after completion of the project. 

6.5 Integrity of Copyrighted Works: Alterations 

Educators and students may make alterations in the portions of the copyrighted works they incorporate as part of an educational multimedia project 

only if the alterations support specific instructional objectives. Educators and students are advised to note that alterations have been made. 

6.6 Reproduction or Decompilation of Copyrighted Computer Programs 

Educators and students should be aware that reproduction or decompilation of copyrighted computer programs and portions thereof, for example 

the transfer of underlying code or control mechanisms, even for educational uses, are outside the scope of these guidelines. 

6.7 Licenses and Contracts 

Educators and students should determine whether specific copyrighted works, or other data or information are subject to a license or contract. 

Fair use and these guidelines shall not preempt or supersede licenses and contractual obligations 
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APPENDIX D ADDITIONAL RESOURCES 
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===-===============/\< T 1\'1  COMMUNICATION TIVl(.OMMUNI(.\liON 

3. Protect your  privacy.Don't share information such as your 

address,  telephone  number,schoolname,or your parents'work 

address 

or telephone  number,and never  send any photos  via 

theInternet unless you have permission. 

4. Never  agree to meet anyone who  has contacted you online  unless 

your  parent  or guardian  goes with you. 

5. Do not  open e-mails  or files you receive from  people.you don't 

know  or trust.If you  get something suspicious,trash it just as you 

would any other  junk  mail 

6. Never share your Internet  passwords with  anyone  (even if they 

sound official)  other than your  parents or other  responsible  adults 

in your family. 

7. Don't shop online  without getting  your  parent's permission first. 

8. Don't believe everything  you see or read online.Along with lots  of 

great  information,the Internet  has lots  of junk.Learn to separate 

the usefulfrom the worthless.Talk with your  counselor  or other 

experiencedWeb user about ways  to tell the difference. 

Another  hazard of the Internet is called the cyberbully.A cyberbully 

uses electronic  commun cations such as the Internet  to harass, 

threaten,and harm  others.Some tactics that cyberbullies use include 

dissing (spreading  damaging gossip about  a person),harassment 

(repeatedly  sending  hatefulmessages),and impersonation (pretend• 

ing  to be someone  else and posting  damaging information to harm 

another's  reputation). 

If you  feelyou are  the  victim of  a cyberbully,do not  retailiate. 

Ask the cyberbully to stop.Do not  make  your  message aggressive 

or emotional.Let the bully  know  that  you  willtake other steps if the 

abuse does not  stop.If that does not  help,tell your  parent  or guardian 

right  away.Cyberbullies can' t be seen when  they are online;this  

gives them  a false sense of  security.What they  don't  know  is that they 

can  be  found  out,caught,and even punished. 

The best way to protect yourself  is to be a good  online  citizen. 

Don't post  information that could  be used against  you or other 

people.Stay away from  sites that  tolerate  and encourage bullying. 

Be kind online. 

COMMUNICATIONS 

COMMUNICATIONS  29 

Stay Safe Online 
Computers  allow 

access to a vast 

amount of knowledge. 

By logging onto  the 

Internet,you can 

contact  sources of 

informationaround the 

world and down• load 

materialabout any 

subject.You might 

already  be using  the 

Internet  for  schoo•l 

work,hobbies,or 

simply  for  enjoyment. 

You can also develop 

online  friendships 

with  Scouts anywhere 

on the globe. 

For all of its 

benefits.though. 

the Internet  can also 

present  hazards you 

should  know  about  and avoid.Most people  using  the Internet  are 

friendly and honest.However,there are some who use the Internet  to 

take advantage of others.There are also Web sites with  content  thatis 

unsuitable for young  people.Use the following guidelines to protect 

your privacy  and gain the most  good  from  your time  online. 

1. Follow  your  family's rules for going online.Respect any limits on 

how  long  and how  often you are allowed to be online  and what 

sites you can visit.  Do not visit  areas that  are off-limits.Just as there 

are places you  don't go to in reallife,there are places to avoid  on 

the Internet. 

2.Don' t respond to  inappropriate messages or Web sites. If you 

stum• ble across information or images that you don't 

understand,it's OK to talk about  it with your  parent  or guardian. 
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FILE FORMATS 

from:  http://www.oktec.com/help/file    types.htm 

In Alphabetical Order Click on type to find out more 

A 
 

.avi .ani .ast .asx .asf 

.aif .aifc .aiff .acc .au 

B .bmp .bat .bin .bak 
 

C 
 

.com .cpl .cfg .cur .cab 

.chk .cmf .class 
  

D 
 

.doc .dbf .dll .drv .dat 

.dfv .dib 
   

E .eml .exe #1 .exe #2 .eps 
 

F-G .fon .fxi .fpx .gif 
 

H .htm .html .hlp 
  

I .inf .ico .ini 
  

J-K .jpg   
    

L .lnk 
    

M 
 

.mid .mov .mpeg .mpg .mpe 

.mpa .mp2 .mp3 .m3u .mac 

 

 

 

http://www.oktec.com/help/file
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#bmp
http://www.oktec.com/help/file_types.htm#exe
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#exe
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#web
http://www.oktec.com/help/file_types.htm#txt
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#fax
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#exe
http://www.oktec.com/help/file_types.htm#zip
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#fax
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#gif
http://www.oktec.com/help/file_types.htm#web
http://www.oktec.com/help/file_types.htm#web
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#bmp
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#pic
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If what you are looking for is not on the list, please E-mail me 

so I can expand the list. If you could include the file it would help. 

 

.mic .mix 
   

N-O 
    

.ocx 

 
P 

 

.pif .pdd .pdb .pal .pdf .pic 

.pcx .pcd .pct .png .psd 

Power Point .ppt  .pps   .pot   

Q .qt .qic 
   

R .ra .rtf .rmi .rle 
 

S 
 

.sys #1 .sys #2 .sam .scr .snd 

.swp .shtml 
   

T .tif .txt .ttf .tmp .tga 

U-V .url 
 

.voc .vxd 
 

W 
 

.wav .wpd .wps .wks .wdb 

.wab .wri .wmf 
  

X .xls 
    

Y Z .zip 
    

   

 

http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#exe
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#pdf
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#office
http://www.oktec.com/help/file_types.htm#avi
http://www.oktec.com/help/file_types.htm#backup
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#txt
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#sys
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#web
http://www.oktec.com/help/file_types.htm#gif
http://www.oktec.com/help/file_types.htm#txt
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#web
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#wav
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#word
http://www.oktec.com/help/file_types.htm#system
http://www.oktec.com/help/file_types.htm#txt
http://www.oktec.com/help/file_types.htm#pic
http://www.oktec.com/help/file_types.htm#office
http://www.oktec.com/help/file_types.htm#zip
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STORAGE OPTIONS 
Bits, Bytes, and Storage 

1 byte = 1 character of text or 8 bits 

1 kilobyte = 1,000 bytes (about ½ page of text) 

1 Megabyte (MB) = 1,000,000 bytes (1 million bytes) 

1 Gigabyte (GB) = 1,000,000,000 bytes (1 billion bytes) 

STORAGE MEDIA 
 

Floppy disk-HD 
 

SmartMedia- 

Flashcards 

SONY – Memory 

Stick 

Disk on Key, Pocket 

size hard-drives 

Zip Disk 
 

Flash-Memory 

Devices 
BITS AND BYTES 

 
1.4 MB 

(Megabytes) 

8,  16,  32,  64 

MB 

16. 32. 64, 128 MB 
 

8,  16,  32,  64 MB 
 

100 MB 
 

64 MB – 1 GB 
 

PHYSICAL 

CHARACTERISTICS 
 

      

HOLDS ABOUT 
 

800-1,000 pages 

of text 
 

Many pictures- 

All kinds of 

files 

 Many pictures- 

All kinds of files 
 

Short movies 
 

Tons of Files – music, 

etc. 
 

STORAGE MEDIA 
 

Removable Storage 

Devices, Palms & Cameras 

CD-R/RW 
 

DVD-R 
 

Hard-Drive 
(inside the computer) 

External Firewire HD 
 

BITS AND BYTES 64 MB – 1 GB 650 MB 4.7 GB 10 GB to  150 GB 100 GB-250GB 
PHYSICAL 

CHARACTERISTICS 
 

     

HOLDS ABOUT 
 

 Encyclopedias- 

Music Albums 

A full feature movie 
 

Programs on the 

computer 

Editing a movie – 

Large Storage Backup 
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APPENDIX E SAMPLE STORYBOARD TEMPLATES 
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Video Project Proposal -The  Pitch 
Work  with  your  team   members to  document  your  video  concept  and  general   plans. Consider ideas that  can  be  film ed  using  availabl e 

resou rces,   whi ch  fulfi ll  t he  project  assign ment,  pl us  can   be  completed  on  t ime  and  within  budget. Submit this completed  proposal  to 

the  Ex ec uti ve  Director for  approva l.  You  may  need   to  revise  and  resubmi t  yo ur proposal, so do  not  begi n any  production  tasks  until 

your  video  project  has  first  been  approved. 

Video Title 

Target Audience 

   Video Style (genre)        

   Length of Video    

Video Goals  & Objectives - What  does  the  video aim  to teach.? \.Vhat effect  do you want  ro have  on  Ihe audience? 

Video Description - Provide a  brief description  of  your video 

Settings  & Resources - Indicate where your video will take place and   what props might be needed. 

If needed, use  the  back  ofthrsforrn to hst addllwna/team members and mdtcate therr Vldeo productron  role. 

Estimated Schedule (Dates) 

Begin Shoot  (production) 

Final Completion 

   Begi n Edit ing    

   Presentation    

Executive Director Comments/Approval Signature 

©2002 GUHSD, Ed ucational Tech nology Resources http://edtech.guhsd.net/video/pitch.pdf 

Team Name 

Team Member Role (job title) 

l.  

2.  

3.  

4.  

5.  

6.  

 

  

  

 

 

 

 

 

 

 

 

  

  

 

 

http://edtech.guhsd.net/video/pitch.pdf
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Name:  _ 

Project Title:   _  Date: - ----- 

Shot#   Shot#   

 

 

 

 

 

 

 

 

 

 

 

 
 

_ j 

Description: Description: 

S,hot#   --- l 
Shot#      

L   j 
Description: Description: 
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- 

-- 

R  Ot.:tak1 (May  \998) 

 

Sequence#-----  -  ----  - ----• 

Shot Description:--------------- 
 
 

Transition In: -- -  -  ------   -  -- 
--    Video Image:   _ 

Audio Recorded:    

Added Audio: ----   -  - --  -  -  - 

---•    Transition  Out: --- ------- 

------ 

'--------- --  -   ------' Estimated  Time of  Take:-------- ----- 

 
Narration/Script: ---------------- -------  - -----   -  ------ 

 

 
 

 

 

 

 
R  Obub (M.y t9'98l 

 
 

 
 

 
 
 

 
 

 
 
 

 

Sequence#---------------• 

Shot Description:---------------- 
 
 

Transition In: ---------------- 
Video Image:   _ 

Audio Recorded:    
 

AddedAudio: --------------• 

Transition  Out: --------------• 

Estimated  Time of  Take:---------------- 

Narration/Script: -- -  -  --------------------------- 
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I Name: I Location: 

Prod uctton  Tille: Client: 

 

 

Shot description: 

Audio: 

Effects/Gra phics: 

Dialog  & Narration: 

Transition: 

 
Shot  description : A 

udio: 

Effects/Graphics: 

Dialog  & Narration: 

Transition: 

 
Shot  description: 

 

 

Audio: 

 

 

Effects/Graphics: 

Dialog & Narration: 

Transi tion: 

C>2002 GUHSD, Educational Tech nology  Resources 
http://edtech.guhsd.net/vidco/storyboa rd2.pdr 

Scene: j Shot: 

 

Scene: j  Shot: 

 

Scene: 1 Shot: 

 

 

 

http://edtech.guhsd.net/vidco/storyboard2.pdr
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APPENDIX F RESOURCES FROM “THE DIRECTOR IN THE CLASSROOM” 

 FILMMAKING WHEEL 

 ROLES & RESPONSIBILITES 

 PRODUCTION CHECKLIST 

 STEP-BY-STEP POSTER 
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....... The  Director in  t:he  Classroom 

FilrnrnakingWheel .... ... ..__ .. _ ·-·"' •'"•._    ;w. -   .c,-id•o..e.,..... • 

.. 
..........-..ow.-..- 

' 

,.... c---.- ,.... ,l>lft.o..Th.y•,.. ..,..y iO.O.."' 

.a...-..   

 



 

 

 

 

 

... 
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Roles & Responsibilities 

.._......_ ---_-..-. -..,..   
..-   _,-• 

Dev"lopment it ion .... s.... c.-.a...-  .,. ...........  .. .  . ... .. . rt·Prcxl . .. . .. Produc:l:io,) 
P o uc t Distribution 

..
'
_
-
.._.............,.._._..........._..... 

.. ......_,....._ 

.o..-----...._................. 

.. o..-...-  ........._ 

....... ,...,.,..._,. .. . . 
- - - -.. --,.....- - -- ...    0"""'""" 

......- ............. . ..... .. ,... ...........,_,_ 

.. ... ......._.,._............. 
. . .. ........... a a- - 

.... 
...., ....,_ .............""'* 

•   --- t .... ... 

.a.--....... 
,_ . 

•...-...-_,._.......,....,......,..... .._.,... ·..-.-..-.@_ 
lo..._.".."....-.........._..... 

-...-a...,..-......  ---- 

-• \..-.r ....-.............-----........ 

--- • JIM_.-."-....., .,... ...._.,..,..... 

-::-..:.:.=...-.-·..-..----- 

:o =::":.:.:=:;':: ----------------7._.;:;;;;;:'"""":;;;::; :--:;;;; ;::;;.::;;:-------=::;::;:: ;: ==-"= :: : -=  ---- 1 

_nw_.. - I 

-·- 
_)11 . .    .   . . . .  . --      --.. -.   .    .   ,....... 

-• ,.---------------------------------- -----------------------=-- -------- --------.------ ----- ------ --h-------- 

- - . 

   _ ._<.  ·.-.._........._....,. __.., .... ................. .._..  .,..-.... ...,..-_. . -- ....._..._ . ... .  -- _ . .,._..  ...  
s-.dD p 

_ .,. . ,.. ..... , ..  ...   ., _..  . 

- . . .._- 
. 

,   ,_.. . . ................. - ..  -. ... .   .  . . .. ... .. . .... ... . _.. 

- - 
    .........-..  ......-- .... 

- .. 
Pvhltky-OC':-pt.. - 

r dcl..   DqKo 
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......._ ............._..... . ......_,... .................. .. . ::  .. . 

...... ... ...,. 

.... ........._..,...... .c............-........-.. 

..... 
• 0...      ........... 
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Checklist , The Oi,.ctor i   the  Claui"'om 

Production 

T111> od 

Mnk•.-l(.... ...,,.,, 

CIW'( al I!JIUf* (IUftll'lf) 

)(;-"""'*"•.._. 

l.if!llpl. (lijl'(l l.ftll •• f14'1• & 

E"''""'icWI.,«r4r """"9"'' 
Clam>, (r 

sow. .C.l.U.r.p.t  (r     "'""' 

'* <"' 

Qj"'""' I(X)IOU:C...r<o<ll Ol) Col «o4< (""""' ""' 

- -"'(tocNdtsiv»'l 

,.....,_ fbr Wd- 

·) 

'W1doo"""""""(to<t>oc:k •lli>>JI 

'"""'-(br fttj,l ........ 

 

 

 

 

 

 

 

 

 
llf't k'(lJjjw$..-) 

E..,....,!onc- 
 

 

 

 

 

 
""".....,.., b>.<l<up) 

"""Clllti $C>MI..,"."'.. 

Ht;adplaonos 

llooMpelo 

 

 

vlf.oo -cto·'*" • 
,.  (C..Wd noc•1 

Sao!>« 
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TIM Dlre«or 11the Cl.usroom 

Making Your  Film •  Step-by-Step 
 
 

,.roductlon 01MI11Hillo n 

Crtllt  Sto,.OMI Ot';lln Afo\tw foqt   Pl'tiD'l  F-ll&ltc4 nm 

• I hlrt1l.CUtJ::Ifl t') •   Hm ic,.s "'" "' '', •Orlr'pftttfACd!bONI itll'tlllft& 
.tflltlrProjll!tb tn8rt.U40WI'I '"'',"foe lo-eo.,..,L,,a hie itrodlttr Putlc r:, fr\Kcnal "'''"""' k Crtltt 

>'ii!Ct $<11pU O'tlltt III>OII>J fc ""lAc "'''",............. 
O't:jtf;P\ t\,lrq 

 

R.-trw Foq'f 

en.r.,_,.,.r• CUAIIIdttGNI Stru1Un& 

· ,...."....lttt< O"ullfCflt  """' 40." lm    f    ""  "  Coff.tcr U """""'"' '"'., """""' WtMt k  t"' Ott ?I, \*'C ..f!O I.ik ft 

Ct-u    "'(lt UJt: 
l•rt,.,...,

 

Crptt  Qf)ll Fftw.M,.1Mhr4Fjm 
Rt.'irw Fococr 

-q&S.It<t  l>o•\'1  '*"" •Orpnlt. .44lbon01 Chftt kmt &ru'..4

 
O'uto  (411  "'"''" 

O"t;ru: Strlc·""'S Sc"td•• ltnp011':fo«<IJt •o-eo,.,•IW a f U. •P'l'ofou"'"•r,l"t(o"" 

O'tM.t ftt' lAI 
t•,Ottf91'V !'"'\ 

 
& 5tRct ..C.  C.bOfl Um A.tqiil    d Scc11a 

Ctu.tt ,..,CI'tdll Ofpntt.t.A4dtbonal  StrUtlll"'& 
O'tllt SCCI'It S rubl  l'J LosfOOIIJ 

O"Mtt  fho<JtiiC  fc: htduk Jo.rt\lrn t  .bCl 
,..,.rtfOOIIJt ·, ....,,    (ft Protun Pualt1:1 HattnaJ

 

CrcM.t Cbolt.al 

0"" """ CrtItt 
RMcwfo.,.t· 

lltl  '- hSIA Sa"wrt & Statn: '-OU  JI('I.) Prtst"M fl&&l'ltf "'" 
    '-ttl 14ot & IProjitn:s Cruu  Sctnt llrul.d crt*n ""'"'... O'mt  f'f41t Ol'pl'lqrAi•4tbONI   r,4111"1 

N.t Scf1,t'l Crtitf  ti!OOW:( Sic tiM. R  itr'ftfOCQ[ t 
lmpon:,ococ• t:oCoafutcr & Ide: ,.,d.,u:PullIt q Hat.rral 

Crab Sl'la.t Ult •     Ctt&'!t Procuctloa 
lXpOlttot'VdWltf:

 

Rtport 
 
 

 
 

 
 

I" 
"'"tilt  lhll.rtCIOoNIIhte i UittM    (IQ 

---- 
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Link to Previous 
 
 
 
 
 
 
 
 

APPENDIX G NEW JERSEY STUDENT LEARNING STANDARDS 

 
3 - English Language Arts 
4 - Mathematics 
5 - Science 
8 - Technology 
9 - 21st Century Life and Careers 

 

 
 
 

http://www.state.nj.us/education/cccs/2016/ela/
http://www.state.nj.us/education/cccs/2016/math/
http://www.state.nj.us/education/cccs/2016/science/
http://www.state.nj.us/education/aps/cccs/tech/
http://www.state.nj.us/education/aps/cccs/career/
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